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KUALA LUMPUR — KSK Land
which was created last year was
part of the KSK Group's long
term plan to venture into prop-
erty development, chief execu-
tive of KSK Group and manag-
Ing director of KSK Land Joanne
Kuis soid.

“Last year, we started KSK Land,
and that was on the back of
almost two years of thinking
about that idea and looking into
which parts of property devel-
opment do we really want ta go
Into because when we decided
1o go into the property develog-
ment business, it's for the long
term,” Kua sald.

She said il has always been a vi-
sion of the Gronp's chairman to
go ine property development,
et there hasn't been any appor-
tupity to do so in the past

KSK Group, previously Kurnia
Asin Bhd, bas wentured into
property development shrough
KSK Land which will be develogp-
ing its maiden project on Jalan
Conlay, B Conlay, in collabora-
tion with Kempincki Hotels.
“The group now has two core
businesses, the insurance and
property development, so we re-
ally had to take a back seat and
laok at the vision of what we

Collectively, there are over one
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other Asean countries.”
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want for our property develop-
ment business and the direction
that we wanted w go for the
long term.™

At the moment, KSK Land
doesn't have any conerete plans
for the next property develop
ment as it wants to focus on 8
Conlay, a RM4 billion Gross
Development Villue (GDV] proj
ect and also its debut project,
but Kua said it is always on the
laakonst for new opportunities.
Kua also sald thar the revenue
Iroet B Conlay is expected to
represent only a small percent-
age of KSK Group's develop-
ment, as its main revenuse con-
tributor remains the insurance
seCtofr.

She expects the revenue from
both core businesses to become
mare balanced over time.

When askesd why KSE Lamud was
chosen as partner in its first
venture in Malaysia, senbor vice
president development of Kem-
pinskl Hotels Mike Haemmer-
li said he believes KSK Land's
chosen prime location can put §
Conlay as a market leader.
Haemmerli said the hotel mar
leet in Malaysia is quite strong,
and he expects 8 Conlay 1o be
positioned a5 market  leader
in terms of rate and occupan-
cy and atract Kempinski's key
customer base from Euwrope,
Middle East, China, Africa and

P23

Joanne Kua (left) and Mike Haemmeli at the press conferance
yeseterday, — Pic By Hafiz Sohaimi

Fastern Furape.

He also said Kempinskd is Look-
ing at lTurthers opportunities in
Malaysia and Southeast Asia,
but it is selectve in order to
marintain quality.

“"Sputheast Asia is a strong and
important focus for us, so we
will loak at dilferent opportu-
nities, hat we will look at them
selectively because it needs to
be the right unique property in
a destination wherchy global-
Iy speaking, we're striving for
quality tather than quantity,”
he said,

“Any foture developments miast
fit the standard requirements in
lerms of lecation and position-
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ing in the luxury market, and it
must be something unique.”
Kempinski's  partnership  with
KSK Land is unigue in, and the
exclusive partnership will be the
only one in Keala Lumpur as |t
wishes to maintain exclusivity
of the hotels,

He also mentioned that Kuala
Lumpur is key strategic impar
tanee to the company’s develop-
menl sirategy.

Kempinski is known for ts
unique  hotels which are de-
signed in accordance (o Uhe cul-
ture and target of its lecations,
It cwrrently has 75 hotels
around the world, most recent-
ly in Myanmar and Beijing, and
expects to have B4 in the mext
12 momths and 108 in the near
fumre,

The groundbreaking of the proj-
ect site will be performed in the
first quarter of 2015 and it is ex-
pected ta be complele by 2020,



